Abstract -Social networking has become a fact that we cannot live without even if we try. It has become a day to day activity or even yet a chore. Where we share our life experiences. We have all become its slave! Social networks bring many benefits to the user and the world at large. These advantages from an expert perspective includes sharing of information, collaboration, promote products and services, building a group community, donations etc. This paper provides a review of the Effect of Web-based Social Networking on Consultancy.
I. INTRODUCTION
Social networking is a term used to catch on-line innovation, which empowers individuals to convey and right away offer data and assets with nearby, national and universal gatherings of people. Cases of web-based social networking incorporate, however are not constrained to, Facebook, Twitter, LinkedIn, Google+, Skype, YouTube, on-line web journals, and Foursquare. As online networking use keeps on advancing and extend, social labourers must inspect the utilization of this innovation inside the domain of expert practice and moral basic leadership. (workers)
II. DEFINITION OF CONSULTANT
A consultant (from Latin: consultare "to discuss") is a professional who provides professional or expert advice in a particular area such as security (electronic or physical), management, accountancy, law, human resources, marketing (and public relations), finance, engineering, or any of many other specialized fields. (Cvijanović, Mihailović, Čavlin, & Čavlin, 2015) A consultant is usually an expert or a professional in a specific field and has a wide knowledge of the subject matter (Wikipedia, Consultant, 2014) . A consultant is an experienced individual that are trained to analyse and advise a client in order to help the client make the best possible choices (Rouse, 2014) .
III. DEFINITION OF SOCIAL NETWORKING
"Social networking can be characterized as a gathering of Web construct applications that work in light of the ideological and innovative establishment of web 2.0 and that permit the creation and trade of client produced". Social networking are regularly alluded to as applications that are either completely in view of client made substance, or in which client made substance or client has huge part in expanding the estimation of the application or the administration.
IV. SOCIAL NETWORKING SITES AND TOOLS
There are quite a lot of social networking web-based sites that connects customers with the several consultants and advisors. 
V. LITERATURE REVIEW
The importance of ensuring you are utilization web-based social networking the correct way. That implies do not simply communicate, push, advance, talk, offer, and hurl. Rather, utilize web-based social networking for tuning in, noting, drawing in, and learning. (Zipursky) As a consultant, it has landed imperative customers somewhat due to online networking associations and introduction. I believe that in the event that you utilize it accurately, web and web-based social networking can be a magnificent and open method for increasing new clients (Arosemena, 2013 
A. Social Networking Strategy Aimed at Consultancy
Asking the question "why social media?" Each of these opportunities can be tackled one after another, due to their nature of completing them and calculating Return on Investment (ROI). In consultancy, questions to be asked before using social media are whether:
• Social media will be used for brand awareness.
• Social media will be used for customer service.
• It will be used for Lead generation.
• It will be used for Market research. Etc.
Each of these questions will push the consultancy firm towards reaping the benefit of using social media.
B. Brand Attentiveness
Brand attentiveness is the degree to which a brand is perceived by potential clients, and is effectively connected with a specific item. Communicated more often than not as a level of targeted showcase, mark attentiveness is the essential objective of promoting (Wikipedia, Wikipedia, The Free Encyclopedia, 2014) . If the consultancy firm must focus on Brand, awareness if that is where they want their ROI to be calculated. To gain return on investment.
C. Free Advice
Consultancy firms can offer free exhortation to customers to give them an essence of what their administrations is about. Publishing white papers and instructional videos and providing them free. At the point they ought to appropriate and advance them through online networking systems, for example, Twitter, LinkedIn and Facebook, etc. along with email distribution, campaigns and free newsletters. As the consultancy firms creates credibility with their marketing approach, they will gain more clients as a result.
VII. USING SOCIAL NETWORKS TO MARKET CONSULTANCY
Social networks is a medium where people meet virtually to collaborate. It also involve ways in which people make professional contacts with each other and how to make the most of such collaborations. Before thinking of joining any social media channel, however, consultants must ensure they pick the correct channel where their intended interest is well on the way to tail them else it is difficult to hit them all. (Dooley, 2013) Due to the number of social networks available now, one should bear in mind where, when, which and how to utilize social networks should be of great importance and discussion. Knowing the type of consultancy services to be offered it is possible to select the type of social network that fit the needs of the consultancy services.
The online social networking effect on consultancy (Hormes, Kearns, & Timko, 2014)
• It boosts clients' confidence towards the consulting firm.
• Users on twitter for example will follow your brand firm's page and they will get the gist and news from your firm on a daily basis, which will make them loyal to the firms brand for a long time as long as the firm keeps posting.
• Client are the biggest testimonies the more they like the brand the more they are likely to share the news with their followers.
• Social media is a free advertising tool. It is very cost effective and faster way of sharing new products to clients.
• Make brand know on international level.
• Help you create a discussion board.
• Advertise your brand in any format from text, video, graphics, info graphics, banner etc.
• Number of clients can be known easily through the number of followers you have.
• Get feedback easily and quickly from clients.
VIII. SOCIAL MEDIA ENGAGEMENT BY CONSULTING COMPANIES
According to recent studies from white space, Twitter and Facebook are not an exercise in futility for specialists. Blank area likewise looks at top counselling firm's utilization of Twitter to decide how specialists can best make utilization of the online networking stage. The void area took after somewhere in the range of 60 Twitter accounts having a place with consultancies including Accenture, Deloitte, and KPMG for five months and found that while the huge consultancies had the most dynamic records, sheer tweet volume did not decide if a record was fruitful or not. Devotee engagement, controlled by the number of retweets contrasted with the number of devotees, was the most elevated among the area particular records, for example, IBM big data. The findings also suggest that experts centre around developing the quantity of their client base or tweeting much of the opposed to just developing their client base or tweeting much of the time, and all things considered spotlight on creating segment particular material that can be dispersed through twitter. (Fischer & Reuber, 2011 
IX. MARKETING TACTICS THAT MAKE CONSULTANTS THE COST MONEY
Marketing through social media is beneficial to consulting business as it drives clients to the site. The figure 1 below shows (Zipursky) the kind of advertising consultants spend the most of the time.
Figure 1: Time spent on marketing
Interesting to note is that few consultants spend time on advertising their consulting business. As a consultant, I can tell you that advertising in a much-targeted fashion can generate a strong ROI. Opportunity exists here. Social media and educational marketing through writing and reports also came in at 10% and 9% respectively (Zipursky) The figure 2 below shows the percentage of money spent on marketing tactics. Consultancy can value from social networking in numerous ways. Uncertainty, a consultant is to set up his own consulting company then it is apparent to understand some of the values that is in social media marketing. (Garcia, 2014) A. Wider Reach
Getting enough people to know about your product and services seems to be the part where companies and business spend most money. As a consultant is even more difficult to get to a wider reach since consultancy does not involve buying and selling. However, with social media reaching a wider audience has become very easy.
Billions of people of all ages use social media every day. Take advantage of this opportunity and share your information about your service to the billions of people.
B. Low Cost Marketing and Advertisement
Marketing and advertisement is very expensive. However, social media marketing is very cheap compare to paid advertisement. With the help of social media, a consultant can do all the marketing work himself without employing another staff.
C. Numerous Plans
There are such a significant number of various ways that you can pull in your rush hour gridlock. From utilizing pictures, recordings, different posts, devotee connections, and bounty more. You can pick which ones will be the ideal approach to draw in your objective statistic. Before you begin your online networking effort, you should definitely comprehend what sort of group of onlookers you would attempt to pull in. To make sense of which statistic you ought to follow, do some statistical surveying and after that utilization that information to make sense of who might be most intrigued by your items or administrations.
D. Selected Traffic
Therefore, once you make sense of what statistic you will target, you would then be able to effortlessly be focused on activity to your site. There are numerous approaches to focus on the activity. An illustration would be to simply post content that would be pertinent to your specialty and that would pull in your intended interest group. The more substance you post, the more individuals you will draw in. On the off chance that you just post that focused sort of substance, it will just draw in that particular gathering of people.
E. Search Engine Optimization (SEO) Paybacks
Organizations make sites to build their online nearness and draw in more clients. As you most likely definitely know, site design improvement is one of the greatest parts of having a business site. You can without much of a stretch utilize online networking further bolstering your good fortune to build your rankings. Since online networking, destinations acquire a great deal of activity, that it will help your rank. Alongside that, there is the sharing perspective that could bring you a lot of connections and in addition the opportunity to circulate around the web. There are other Website design enhancement benefits that assistance your webpage, (Hamid, Waycott, Kurnia, & Chang, 2015) however these are only a couple of cases.
CONCLUSION
We have been able to list and explain some of the benefits of social media for consultants. This is just few from the lists; the possibilities and opportunities for consultants are endless. (Hamid et al., 2015) Finally, consultants should focus on what fits their business. If their clients is not on social media it will be a huge waste of time to invest time in social media marketing however if their clients are there then investing time in social media is of good advantage.
